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Xiamen City, which is at the forefront of Reform and Opening Up,is facing 
urgent need of changing its way of economic development. So the way of building 
Xiamen to be the core consumer city of Hercynian economic zone is necessary for 
optimizing the industrial structure, improving economy efficiency and changing way 
of development of Xiamen. 
Firstly,the paper reviews the relevant literature about consumer city theory and 
consumer environment theory,finding the future of city development depending on the 
role of consuming.Consumer cities have the strongest competitiveness and brightest 
future because consuming industry can help them effectively fight against economic 
fluctuations.Secondly,the paper uses SWOT to analyze strengths, weaknesses,opport- 
unities and threats of Xiamen to be the core consumer city in combination with the 
status of consumption in Xiamen City.The next part is using scientific indicator 
system to make comparisons between Xiamen City and other Hercynian cities.The 
indicator system comes from four indicators including total retail sales of social 
consumer goods,retail sales per capita,GDP per capita and per capita disposable 
income of urban residents.The result shows that the four indicators of Xiamen are top 
one with outstanding indicating that Xiamen has the biggest possibility to be the core 
consumer city.After that,the paper pays attention to what factors influence 
consumption of Xiamen by analyzing data and metering within period 1998-2012.To 
improve the accuracy and effectiveness,the analysis uses ADF test,E-G test and 
ECM.The test proves that the model is significant on the whole.Consumer demand 
has long-term co-integration relationship with GDP per capita and per capita 
disposable income of urban residents and is affected by these two factors’ short-term 
economic fluctuations.Although consumer demand has long-term co-integration 
relationship with total retail sales of social consumer goods and retail sales per capita 














economic fluctuations.Finally,to solve problems,the paper supples effective setting up 
paths andfeasible policies. 
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